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EP&L METHODOLOGY

a1

The EPEL has given us a new way to book at our business,
uncovering opportunities that would have otherwise remained
mwvisible innovating our busigess models, improving  our

processes’ ellicsency and reducing our environnwental impact.,

Kering now want w enable meore companies 1o develop thedr
awn EP&Ls, which ks why we ame open-sourcing our

it hoslobosgy.

The benefits of an EP&L are growing, and we encourage all
companies, in the hixury sector and beyond. to use this

methodology and begin their own EP&L joumey.

For the detailed methodology please
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www.kering.com/en/sustainability/epl
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MY E P&L Z U

# Download on the clagigel)
S App Store ’” Google Play
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THE

FASHION
PACT

ADIDAS, ARMANI GROUP, AUCHAN RETAIL, BALLY,

BESTSELLER, BURBERRY, CALZEDONIA GROUP,

CAPRI HOLDINGS LIMITED, CARREFOUR, CHANEL,

CELIO, DAMARTEX GROUP, DECATHLON, EL
CORTE INGLES, ERALDA, ETAM GROUP,
ERMENEGILDO ZEGNA, EVERYBODY &
EVERYONE, FARFETCH, FASHIONS, FIGARET,
FUNG GROUP, GANT, GALERIES LAFAYETTE, GAP
Inc., GEOX, GROUPE BEAUMANOIR, GROUPE
ERAM, GTS GROUP, H&M GROUP, HERMES,
INDITEX, KARL LAGERFELD, KERING, KIABI, LA
REDOUTE, LADY LAWYER FASHION ARCHIVE,
MANGO, MATCHESFASHION.COM, MONCLER,
NANA JUDY, NIKE, NORDSTROM, PAUL & JOE,
PRADA S.p.A., PROMOD, PUMA, PVH Corp., RALPH
LAUREN, RUYI, SALVATORE FERRAGAMO,
SELFRIDGES GROUP, SPARTOO-ANDRE, STELLA
MCCARTNEY, TAPESTRY, THE VISUALITY
CORPORATION.
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